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The Broadband Market:

The broadband market is one of the fastest growing industries in the world and internet access is
increasingly a key driver of development in world economies.

Market forecasts confirm that the aggressive growth is going to continue, particularly among developing
countries where internet penetration is very low. Wireless broadband in particular is a key growth driver,
owing to its speed of deployment and lower capital requirements relative to fixed line.

Internet penetration growth strongest in Africa, Middie East and Latin America, Carribean, which
all have the lowest penetration levels,

Population Internet penetration Usage growth, 2000-2005
Asia 3,668 @ 10%
Africa 915 @ % 424%
Europe 807 @ 36%
554 @ 14% 343%
Am 331 @ 69%
Middle East § 190 @ % 454%
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The Broadband market:

The Telecommunications environments in the individual markets of interest are different, with different levels
of regulation, competition and infrastructure development. However, the overall picture is consistently one of
low fixed line infrastructure.

South Africa

Kenya

11.6%
Nigeria
Uganda = 4900%
Namibia
Botswana
Zambia 2400%
Ghana
Congo Brazzaville 3900%
Cote d’ Ivoire
Rwanda 2900%

Tanzania » Internet Penetration

) Internet growth 2000 2008

Mozambique
DRC 45900%
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African Expansion
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Vision

To be the leading mobile broadband wireless network
operator in the world by:

A Employing the best in class technologies

A Offering clients the most appropriate and cost effective
connectivity solutions

A Combined with innovative value-added products

Medium-to-long term business objectives:

A Aggressive network rollouts in countries we are licensed and
aggressive acquisition of customers in countries we are
operational in

A Develop and deploy a robust and profitable operator business

model

Implement a multi-channel strategy for operations

Diversify into value-added services
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African Expansion
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Already market leaders in Ghana
Huge growth in DRC

Steady growth in Mozambique
Kenya just launched

Phase Il rollout in at least 5 other countries by the
end of 2010:

Nigeria, lvory Coast, Uganda, Zambia, Namibia.

We are the largest iBurst operator in the world -
through Galela Telecommunications (HoldCo. which
includes S.A.), we connect more than 125,000
users in Africa
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